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The Department  

     The Department of Mass Communication of the Faculty of Social Sciences of the University 

of Kelaniya is the pioneer in Mass Communication studies in Sri Lanka, which commenced in 

1973 . 

     The Department has been exploring various dimensions within past fourty six years of both 

academic and professional contribution for the national development in Sri Lanka. The 

Department offers BA (General and Special) degree programs and B.A external (General) degree 

programme and the postgraduate programs in the levels of Master of Arts (one year course 

work), Master of Social Sciences (Course work with research component two years), Master of 

Philosophy( MPill) and Doctor of Philosophy (PhD).  

     Additionally, The Department offers Diploma course in Mass Communication (one year 

course), which is an entry qualification for pursuing external Degree or grasping to a 

professional qualifications. And there is another professional higher diploma course in Public 

and Media Relations. All courses are receiving with maximum   professional and academic 

importance. 

      Moreover, Communication Research Unit (CRU) and Center for study of Media and Human 

Rights (CSMHR) have been established for expanding these domains by the Department of Mass 

Communication. Media Centre of the University is also coordinated by the same Department. 

Department has fully-fledged audio-visual studio with laboratory opportunities covering new 

technological applications for media productions. 

Academic staff of the Department includes two Professors, nine Senior Lecturers, three 

Permanent Lecturers and four Assistant Lecturers. In addition, there are nearly twenty five 

visiting lecturers, who contribute their service in broadening the capacities of the department. It 

is seen an accelerating escalating in the cadre positions in the recent years. 

 

 

 

Our vision is to develop a new and better media culture by imparting all possible knowledge 

to the scholar and public an understanding on aspects of mass media and mass 

communication. 

 

 

 

        The Department of Mass Communication seeks to; 

 

1. Provide Learners to research skills providing both practical and theoretical knowledge. 

2. Develop an identity as a research Centre and teaching institution of the higher stand 

point. 

3. Producing media and Communication personnel, who are courageous to face the present 

challenges 

Vision 

 

 Mission 

 



4. Enhancing media culture with qualitatively 

5. Providing Communication strategies for the development programmes of 

      Sri Lanka 

 

 

 

 

 

Mass Communication projects a perspective on a wide variety of disciplines human activities 

and institutions. As a discipline Mass Communication leads, 

 

 To gain an understanding of Communication process. 

 To become aware of the effects of mass media upon society. 

 To understand the theoretical underpinnings and ethical standards within the field    

of mass media. 

 To enhance media literacy and media culture. 

 To learn about the norms and practices within the field of mass media. 

 

 Aims  

 Providing degree programmes in Mass Communication that foster better 

understanding of this discipline with a view enabling students to develop their 

knowledge, skills and potential. 

 Promoting learning, teaching, and research in Mass Communication. 

 Providing opportunities for students to develop their skills and talents through the 

teacher - student mutual knowledge exchange.  

 Providing opportunities for academic staff of the department to develop their 

careers through research oriented projects. 

 Seek opportunities to career links with the rest of the world in the   academies of 

the university circles. 

 

 Learning outcome 

 

 Develop their ability to understand concepts and fundamentals of Mass 

Communication. 

 Gain knowledge of recent developments and trends in the discipline. 

 Understand how the gained knowledge can be applied to their working life. 

 

 

 

 

 

 

 

 

 

 

Graduate profile / Justification 

 



List of Resource Persons 

 
Advisory panel 

 

Prof. A.H.M.H. Abhayarathna, Dean, Faculty of Social Sciences 

Aruna Lokuliyana, Head, Department of Mass Communication, Senior Lec. 

 

Internal Resource Persons 

 

1. Senior Prof. Ariyarathna Athugala 

2. Prof. Mapa Thilakaratne 

3. Senior Lecturer Wijayananda Rupasighe 

4. Senior Lecturer Chandima Nissanka 

5. Senior Lecturer Manoj Pushpakumara Jinadasa 

6. Senior Lecturer Saman Rajapaksha 

7. Senior Lecturer Samanthika Priyadarshani 

8. Senior Lecturer Dammika Bandara Herath 

9. Senior Lecturer Darshana Somarathna 

10. Senior Lecturer Dinithi Jayasekara 

11. Lecturer Mangala Keerthi De Pasquel 

12. Lecturer Amali Uthpala Nandasiri 

13. Lecturer Dineesha Liyanage  

14. Assistant Lecturer Gayan Madushanka 

15. Assistant Lecturer Ileka Hansani 

External Resource Persons 

 

1. Emeritus Prof. Sunanda Mahendra 

2. Emeritus Prof. Chandrasiri Rajapaksha 

3. Dr. Rohana Luxman Piyadasa 

 

 

 

 

 



Course Contents 
 

Proposed Bachelor of Arts in mass communication (BA) Internal course constitutes of six course 

units and three optional Units.  

 

LEVEL CODE COURSE UNIT TYPE CREDITS 

One 

 

MACO11215 Principles of Communication   
                     

C 5 

 MACO 12225 Communication and Media 

history 

 

C 5 

 MACO 11033 Communication, Media and 

Society 

 

O 3 

Two 

 

MACO 21215 Language and creative 

communication 

 

C 5 

 MACO 22225 Communication For 

Development 

 

C 5 

 MACO 21033 Communication For 

Development 

 

O 3 

Three MACO 31215 Public Relations and Media 

Management 

 

C 5 

 MACO 32225 New media and 

Communication trends 

 

C 5 

 MACO 31033 New media and 

Communication trends 

 

O 3 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

Level 1 

 

Semester 1 

 

 

Course Code: MACO 11215 

Course Name: Principles of Communication                        

 

Credit Value: 5 

Core/Optional Core 

Hourly Breakdown 

 

 

Theory Practical Independent Learning 

75                - 175 

Course Aim / Intended Learning Outcomes: 

 

After the completion of this course unit the students will be able to : 

 

01. Define Communication and Mass Communication. 

02. Recognize Key principles of Mass Communication. 

03. Identify the basic elements and the types of Mass Communication process. 

04. Describe the role and function of Communication in various Communication strata. 

05. Grasp the basic features of the study of communication with an understanding of 

theoretical aspects of the subjects. 

06. Discuss various aspects and unique characteristics in the field of Communication. 

Course Content: (Main topics, Sub topics) 

 

Definitions of Communication, Communication Process, Communication  Types, 

Classification of Communication, Communication  Approaches, Roles of Communication,  

Communication  Concepts, Communication Models, Communication Theories,  

Communication  Perspectives.  

Teaching /Learning Methods:  

 

- Lectures, Discussions, Interactive contacts. 

Assessment Strategy: 

 

 

Continuous Assessment.  % 

   

 

Final Assessment   100% 

 Written 

Examination 

(100 %) 

 

Practical (%) 

 

…………….. 

Other   

 

…………… 

 



 

References/Reading Materials: 

 

 rdcmCI" pkaøisß" áhqv¾ ùrisxy ^2002& ckudOHfõoh 

 rdcmCI" pkaøisß" ^2003& ckikaksfõok uQ,O¾u" *diaÜ m%skaáka" fld<U 

 we;=.," wdßhr;ak ^1998& ikaksfõok isoaOdka;" tia' f.dvf.a iy ifydaorfhda" 
fld<U 

 ufyakaø" iqkkao ^1999& ikaksfõokfha iajNdjh iy wruqKq" tia f.dvf.a iy 
ifydaorfhda" fld<U' 

 Èidkdh;" úu,a ^1977& udkj ikaksfõokh" iSudiys; f,ala yjqia" fld<U 02' 

 mshodi" frdayK ,CIuka ^1998& ikaksfõok úu¾Yk" udOH yd ixj¾Okh 
ms<sn| flakaøh" uykqjr' 

 lreKdkddhl" kkaok ^2000& ikaksfõokhg moku" i§md fmd;ay," fnd/,a, 

 Mequail, Denis (2005) Mequil's Mass Communication Theory, Vistas 

Publication, New Delhi. 

 Mattalart, Armand & Michele Mattelard (1998) Theories of Communication, 

Sage Publication, London. 

 Holmes, David (2005) Communication Theory, Sage Publication, London. 

 Stevenson, Nick (2003) Understanding Media Cultures, Sage Publication, 

London. 

 Hartley, John (2002) Communication, Cultural and Media Studies, Routledge, 

London. 

 Mcluhan, Marshall (2004) Understanding Media, Routledge and Kegan Paul. 

 

 

 

  



 

Level 1 

 

Semester 2 

 

 

Course Code: MACO 12225 

Course Name: Communication and Media history  

Credit Value: 5 

Core/Optional Core 

Hourly Breakdown 

 

 

Theory Practical Independent Learning 

75                 - 175 

 

Course Aim/Intended Learning Outcomes: 

 

After the completion of this course unit the students will be able to : 

 

01. Discuss the evolution of Communication and Mass Communication 

02. Explain characteristic features of various Communication methods   

03. Clarifying the basic landmarks of Media and Communication Development  

 

04. Evaluate various trends connected with the study of Media History and its 

application to the study of Communication. 

 

 

Course Content: (Main topics, Sub topics) 

 

    Primitive Communication   Methods, Traditional Communication  Methods,  Introduction   

    to conventional Media,  History of Print Media, History of Cinema,  History of Radio  

    Medium, History of Television Medium, History of  New Media 

 

Teaching /Learning Methods:  

 

- Lectures, Discussions, Interactive contacts 

 

Assessment Strategy: 

 

 

Continuous Assessment  % 

   

 

Final Assessment 100 % 

 Written 

Examination 

(100 %) 

Practical (%) 

 

…………….. 

Other (%) 

 

………… 

 



 

References/Reading Materials: 

 

 ufyakaø" iqkkao ^1997& ckudOHfha ke.Su" tia f.dvf.a iy ifydaorfhda" 
fld<U 

 ufyakaø" iqkkao ^1992& isxy, iÕrd  b;sydifha ikaksfõok odhdo 

 mshodi" frdayK ,CIuka ^1993& m%jD;a;s m;% l,dj u;jdo yd úu¾Yk" pdur 
uqøK Ys,amsfhda" urodk 

 we;=.," wdßhr;ak ^1993& rEmjdysksh iy ikaksfõokh" r;ak fmd;a 
m%ldYlfhda " urodk 

 j¾Kiqßh" ksis; ^1990& p,k ú;%fha l;dj 

 lreKdkdhl" kkaok ^1990& yegyh jirl .=jka úÿ,sh" iqßh m%ldYlfhda" 
fld<U 

 Y%s ,xld mqj;am;a uKav, ^1998& mqj;am;a l,d ióCId I,II 

 .dñKS" úfÊ;=x. ^2003& Y%s ,xld fõ mqj;am;a whs;sh iy foaYmd,k 
ikaksfõokh 

 Hilmes, Michele (2003) Connections A broadcast History Reader, Thomson 

wardswath. USA 

 Hilmes, Michele (2003) Connections A broadcast History Reader, Thomson 

wardswath. USA 

 Diringer, Davis (1982) The book before printing, Dover Publication, Newyork 
 

 

 

 

  



 

Level 1 

 

Semester 1 

 

 

Course Code: MACO 11033 

Course Name: Communication, Media and Society           
 

Credit Value:  

Core/Optional Optional 

Hourly Breakdown 

 

 

Theory Practical Independent Learning 

45                - 105 

Course Aim/Intended Learning Outcomes: 

 

After the completion of this course unit the students will be able to : 

 

01. Define the Communication and Mass Communication. 

02. Recognize Key principles of Mass Communication. 

03. Describe the role and function of  Communication in various Communication strata. 

04. Identify  influence of media in various social changes. 

05. Develop a mature understanding of the relationship between the Media and Society. 

 

Course Content:  

 

     Introduction to Communication and Mass Media, Understanding the information and 

society, Communication impact on Socialization, Media and Democracy, Media impact on 

social changes, Media Culture and social behavior, Media Literacy and society, Public 

Opinion and propaganda 

 

Teaching /Learning Methods:  

 

- Lectures, Discussions, Interactive contacts 

Assessment Strategy: 

 

 

Continuous Assessment % 

   

 

Final Assessment 100 % 



 Written 

Examination 

(100 %) 

Practical (%) 

 

…………….. 

Other (%) 

 

…………… 

 

 

References/Reading Materials: 

 

 rdcmCI" úchodi ^2000& udOH ksoyi yd j.lSu 

 rdcmCI" pkaøisß" ^2003& ckikaksfõok uQ,O¾u" *diaÜ m%skaáka" fld<U 

 we;=.," wdßhr;ak ^1998& ikaksfõok isoaOdka;" tia' f.dvf.a iy ifydaorfhda" 

fld<U 

 ufyakaø" iqkkao ^1999& ikaksfõokfha iajNdjh iy wruqKq" tia f.dvf.a iy 

ifydaorfhda" fld<U' 

 ufyakaø" iqkkao ^1991& ikaksfõok .fõYk" tia f.dvf.a iy ifydaorfhda" 

fld<U' 

 we;=.," wdßhr;ak ^1995& ikaksfõolhd 

 lreKdkddhl" kkaok ^2000& ikaksfõokhg moku" i§md fmd;ay," fnd/,a, 

 ckikaksfõok wOHHk wxYh ^1993" 1996& udOH úu¾YS I" II 

 ckikaksfõok wOHhkdxYh ^2003& udOH m¾fhaIK 

 Mcluhan, Marshall (2004) Understanding Media, Routledge, London 

 Potter, W. James (1998) Media Literacy, Publication, Sage Publication, New Delhi 

 Shramm, Wilbur (1974) The process and effects of Mass Communication, University 

of Illin Press Urbana, London 

 

 

 

 

 

 

 

 

 



 

Level 2 

 

Semester 1 

 

 

Course Code: MACO 21215 

Course Name: Language and Creative Communication  
 

Credit Value: 5 

Core/Optional Core 

Hourly Breakdown 

 

 

Theory Practical Independent Learning 

75                - 175 

Course Aim/Intended Learning Outcomes: 

 

After the completion of this course unit the students will be able to : 

 

01. Define Language and Creativity. 

02. Recognize Key principles of language, Creativity and Creative Communication. 

03. Apply various theories connected with the study of Language Creativity and 

Communication. 

04. Describe the role and function of  language and Creativity in various communication 

strata. 

05. Develop a mature understanding of the relationship between the Creative language and 

Creativity. 

06.  Illustrate various aspect of creative communication. 

 

 

Course Content:  

 

      The basic aspect of the origins of human Language, Language and Social strata, Creative  

      Communication in Classical Literature, Language and Culture, Elements of Creativity,   

       Language and Creative Communication, Creative writing for media., Entertainment  

      Technology and Creative Industries. 

 

Teaching /Learning Methods:  

 

- Lectures, Discussions, Interactive contacts 

 



Assessment Strategy: 

 

 

Continuous Assessment 20 % 

   

 

Final Assessment 80 % 

 

Individual or group Assignment 20% 

 

   

Written 

Examination 

(80 %) 

Practical (%) 

 

…………….. 

Other  (%) 

 

…………… 

 

 

References/Reading Materials: 

 

 is,ajd" iq.;md, ^1972& NdId úIhl ,sms" f,ala yjqia" fld<U 

 O¾uodi" fla'tka'´' ^1972& NdIdj yd iudch" f,ala yjqia" fld<U 

 O¾uodi" fla'tka'´' ^1999& NdIdfõ iïNjh yd iudc uqyqKqjr 

 o is,ajd" iq.;md, ^1963& NdId úu¾Ykh 

 Èidkdhl" fÊ'î' ^1976& isxy, ckjyr" f,ala yjqia bksfgiagkaÜ" fld<U 

 Èidkdhl" fÊ'î' ^1996& isxy, NdIdfõ kj uqyqKq 

 Èidkdhl fÊ'î' ^1969& NdIdjl rgd iuqodh" f,ala yjqia" fld<U 

 Èidkdhl fÊ'î' ^1970& NdIdjl Ndú;h yd ú.%yh" f,ala yjqia" fld<U 

 Èidkdhl fÊ'î' ^2005& udkj NdId m%fõYh 

 chfialr" wdkkao" Ñ;%d chfialr ^1970& ;=,kd;aul jd.a úoHdj 

 ksu,a Ydka;" ls;aisß ^1963& isxy, mqj;am;a ;Sre ,smsfha úldYkh 

 mshfiak ly|.uf.a ^1995& fl;l uysu 

 mshfiak ly|.uf.a ^1997& fyafka ú;a;s 

 mshfiak ly|.uf.a ^1994& m%dfoaYsh jHjydr 

 udkEj" flaî ^2001& kqjr l,dúfha ckjyr" tia f.dvf.a iy ifydaorfhda" 
fld<U 

 Mshendra, Sunanda (1992) Man and Myth, Udaya Publication, Kohuwala 
 

 Schramm,W. (1988).The Story of Human Communication: Cave Painting to 

Microchip, New York: Harper & Row Pub  

 Akmajjan,A. (2001)Linguistics: An Introduction to Language and Communication ( 

Edition).USA, MIT  

 Hoffmann,C.(1996)Language, Culture and Communication in Contemporary Europe9 

Edition).UK,WBC. 

 Williams,N;Callander, N.(2010)Communication, Language and Literacy. London, 

Continuum International Publication group. 

 

  



 

Level 2 

 

Semester 2 

 

 

Course Code: MACO 22225 

Course Name: Communication for Development  
 

Credit Value: 5 

Core/Optional Core 

Hourly Breakdown 

 

 

Theory Practical Independent Learning 

75  175 

Course Aim/Intended Learning Outcomes: 

 

After the completion of this course unit the students will be able to : 

 

01. Define the concept of Development. 

02. Apply various theories connected with the study of development communication.  

03. Describe the role and function of Communication in development process. 

04. Evaluate the nature, growth and trends in the field of development communication. 

. 

 

Course Content:  

 

    Definition on Communication for Development, Development objectives, Development 

concepts, Development Communication models, Development plans and projects, 

Development research, Disaster Communication and management, Rural development and 

traditional communication Patterns, Community based communication, Indigenous 

development units, Development Organizations. 

 

Teaching /Learning Methods:  

 

Lectures, Discussions, Interactive contacts 

 

Assessment Strategy: 

 

 

Continuous Assessment  20 % 

   

 

Final Assessment  80 % 



 

Individual or group Assignment 20% 

 

Written 

Examination 

(80 %) 

Practical (%) 

 

…………….. 

Other (%) 

 

…………… 

 

 

References/Reading Materials: 

 

 rdcmCI" pkaøisß ^1998& l=vd lKavdhï ikaksfõokh" r;ak fmd;a m%ldYlfhda 
" fld<U 

 Èidkdhl" úu,a ^1979& ixj¾Okh yd ikaksfõokh" m%Èm m%ldYlfhda" fld<U 

 mshodi" frdayK ,CIuka ^2000& mqrdK .u" udOH yd ixj¾Okh ms<sn| 
flakaøh" uykqjr 

 lreKdkdhl" kkaok ^2001& ikaksfõokh yd ixj¾Okh" iriaj;s m%ldYk" 
Èjq,msáh 

 fla' chfldä" ir;a ^2000& ;srir ixj¾Okh  

 kdkdhlaldr" fiak ^1995& ixj¾Ok ikaksfõokh iy .=jka úÿ,s kdgHh" l;D 
m%ldYlfhda " fld<U 

 Èidkdhl" uqÈhkafia ^1997& jkaksfha iudc ixúOdkh yd kùlrKh " l;D 
m%ldYlfhda " fld<U 

 lreKdodi" ví'tï' ^2002& cd;Hka;r ixúOdk"  bfïÊ ,xld m%ldYlfhda " 
foysj, 

 Tronquist, olle (2001) politics and Development 

 Scholte, Jan Art (2005) Globalization A critical Introduction 

 Sillitoe, paul, Alan Bicker & John Pottier (2002) participating in Development, 

Routledge, London 

 Kumar, Somesh (2002) Methods for community participation, Sage Publication, 

London 

 R. Bharadway (1992) Planning for social and Economic Development, Sage 

Publication, London 

 Schramm, Wilbur (1964) Mass media and National Development, Stanford 

University Press, California, USA 

 Melkote, Srnivas (1991) Communication for Development in the third world: 

theory and practices, Sage Publication , London 

 Lerner, Daniel (1958) The Passing of traditional society: Modernizing the 

Middle East, Free Press, Newyork 

 Macbride, s (1980) Many Voices one World  

 Mc Anamy, Emile G (1980) Communication in the Rural Third world 

 Laes, Sophie (2003) Research for development, Vistaar Publications, New 

Delhi 

 The world bank (2002) The right to tell, Washinton, D.C. 



 Moemeka, Andrew A (2000) Development Communication Action; Building 

understanding and creating participation, Blue Ridge summit, Pennsylvania, 

USA 

 Lerner, Daniel (1963) Toward a communication, Theory of Modernization, In 

Lucien (EDS) Communication and Political Development, Princeton, NJ: 

Princeton University  

 JayaMeera, N and S Amunugama (EDS) (1987) Re  thinking Development 

Communication, AMIC, Singapore 

 

 

 

 

Level 2 

 

Semester 1 

 

 

Course Code: MACO 21033 

Course Name: Communication for Development  
 

Credit Value: 3 

Core/Optional Optional 

Hourly Breakdown 

 

 

Theory Practical Independent Learning 

45  105 

Course Aim/Intended Learning Outcomes: 

 

After the completion of this course unit the students will be able to : 

 

05. Define the concept of Development. 

06. Apply various theories connected with the study of development communication.  

07. Describe the role and function of Communication in development process. 

08. Evaluate the nature, growth and trends in the field of development communication. 

Course Content:  

 

    Definition on Communication for Development, Development objectives, Development 

concepts, Development Communication models, Development plans and projects, 

Development research, Disaster Communication and management, Rural development and 

traditional communication Patterns, Community based communication, Development 

Organizations. 



Teaching /Learning Methods:  

 

Lectures, Discussions, Interactive contacts 

 

Assessment Strategy: 

 

 

Continuous Assessment   % 

   

 

Final Assessment  100 % 

 

 
Written 

Examination 

(100 %) 

Practical (%) 

 

…………….. 

Other (%) 

 

…………… 

 

 

References/Reading Materials: 

 

 rdcmCI" pkaøisß ^1998& l=vd lKavdhï ikaksfõokh" r;ak fmd;a m%ldYlfhda 
" fld<U 

 Èidkdhl" úu,a ^1979& ixj¾Okh yd ikaksfõokh" m%Èm m%ldYlfhda" fld<U 

 mshodi" frdayK ,CIuka ^2000& mqrdK .u" udOH yd ixj¾Okh ms<sn| 
flakaøh" uykqjr 

 lreKdkdhl" kkaok ^2001& ikaksfõokh yd ixj¾Okh" iriaj;s m%ldYk" 
Èjq,msáh 

 fla' chfldä" ir;a ^2000& ;srir ixj¾Okh  

 kdkdhlaldr" fiak ^1995& ixj¾Ok ikaksfõokh iy .=jka úÿ,s kdgHh" l;D 
m%ldYlfhda " fld<U 

 Èidkdhl" uqÈhkafia ^1997& jkaksfha iudc ixúOdkh yd kùlrKh " l;D 
m%ldYlfhda " fld<U 

 lreKdodi" ví'tï' ^2002& cd;Hka;r ixúOdk"  bfïÊ ,xld m%ldYlfhda " 
foysj, 

 Kumar, Somesh (2002) Methods for community participation, Sage Publication, 

London 

 Schramm, Wilbur (1964) Mass media and National Development, Stanford 

University Press, California, USA 

 Melkote, Srnivas (1991) Communication for Development in the third world: 

theory and practices, Sage Publication , London 

 Macbride, s (1980) Many Voices one World  

 Laes, Sophie (2003) Research for development, Vistaar Publications, New 

Delhi 

 JayaMeera, N and S Amunugama (EDS) (1987) Re  thinking Development 

Communication, AMIC, Singapore 



 

 

Level 3 

 

Semester1 

 

 

Course Code: MACO 31215 

 

Course Name: Public Relations and Media Management  
  

Credit Value: 5 

Core/Optional Core 

Hourly Breakdown 

 

 

Theory Practical Independent Learning 

75  175 

Course Aim/Intended Learning Outcomes: 

 

After the completion of this course unit the students will be able to : 

 

01. Define Core concept of Public Relation and Media Management 

02. Discuss various aspects and unique characteristics in the field of Communication and  

Public Relation 

 

03. Clarifying the necessity of the Management in both Media and Communication 

Planning  

 

04. Apply the general Public Relation Concepts in the  context of  a Media and 

Communication professions. 

 

05. Contextualizing the applicability of media & Communication management concepts 

with the Public Relation. 

. 

Course Content:  

 

  Definition on Public Relation, History of Public Relation, Types of Public Relation, PR  

  strategies, Role of Public Relation Officer, Introduction to Media Management, Media 

planning and production, Advertising and marketing for PR, Event Management, Global 

media management, Social Marketing, Media industry and regulations & policies, Cooperate 

Social Responsibility, Management Skills   

 

 



Teaching /Learning Methods:  

 

Lectures, Discussions, Interactive contacts. 

Assessment Strategy: 

 

 

Continuous Assessment 20 % 

   

 

Final Assessment 80 % 

 

Individual or group Assignment  20% 

 

Written 

Examination 

(80 %) 

Practical (%) 

 

…………….. 

Other (%) 

 

…………… 

 

 

References/Reading Materials: 

 

 ;s,lr;ak" udmd ^1996& uyck iïnkaO;d - m%Njh jHdma;sh Ndú;h 

 rdcmCI" úchodi ^2000& udOH ksoyi yd j.lSu 

 úu,Oïu ysñ" lkafoaf.dv ^2003& wdpdr O¾u" úchfoaj m%skag¾ia" fld<U 
 /,mkdj" uyskao ^1988& Y%S ,xldfõ ;SrKh lrk ,o m%ldYk ysñlï kvq" iuka iy 

uodr m%ldYldfhda" rdc.sßh 
 /,mkdj" uyskao ^1989& m%ldYs; ysñlï" wdikak ysñlï yd ysñlï mßmd,kh" iuka 

iy uodr m%ldYlfhda" rd.sßh 

 Y%S ,xld mqj;am;a uKav,h ^1998& mqj;am;a l,d ióCId II" fld<U 

 ðkodi" ufkdaÊ mqIam l=udr' ^2014&' uyck iïnkaO;dj" udOH kS;sh yd wdpdr O¾u' 
ueouykqjr" ixialD;sl ikaksfõok m¾fhaIK flaJøh' 

 ksYaYxl" pkaÈud ^2004& ±kaùïlrKh 

 w;a;kdhl" Nd.Hd ^2003& m%pdrKh 

 Theaker, A.(2006). The Public Relation Hand Book, U.K, Routledge (Second edition). 

 Bernays, E. L.(1986).The Later Years: Public Relations Insights, New York: H & M 

Publishers. 

 Alvin Day, Louis (2003) Ethics in Media Communications, Thomson< Wardinia, 

USA 

 Terry, Halborrt, J.D. (2002) Cyber Ethics West, Thomson, USA 

 Overbeek, Wayne (2003) Major Principles of Media law, Thomson, Wardswath 

 Jones, J Clement (1972) Mass Media Codes of Ethics and Conceals 

 N. Selvakumaran (1995) Mass Media Law and Regulation in Sri Lanka 

 Sylvie, G. (2004). Media Management: A casebook Approach (Lea’s 

Communication). New York, Sage.  

 Kelley, L.D. and Jugenheimer, D.W. (1998). Advertising Media Planning: A Brand 

Management Approach 



 

 

Level 3 

 

Semester 2 

 

 

Course Code: MACO 32225 

Course Name: New media and Communication trends  
  

Credit Value:  

Core/Optional Core 

Hourly Breakdown 

 

 

Theory Practical Independent Learning 

75  175 

Course Aim/Intended Learning Outcomes: 

 

After the completion of this course unit the students will be able to : 

 

01. Work competently in a variety of digital media environments. 

 

     02. Conceptualize, implement and evaluate substantial, meaningful, and purposeful    

             projects using digital media techniques.  

 

      03. Self-train in new media and Social media fields.  

 

04 Use written, oral, and visual communication skills to communicate information   

 and ideas in new media. 

 

06. Evaluate ethical and legal considerations in working with digital media. 

 

07. Develop, implement, and distribute self-directed new media contents that synthesize 

            creative, technical, and critical approaches. 

 

Course Content:  

 

 Definitions on New media, Social media and social networks, New media Content, Blogging  

 and citizen journalism, Info graphics, Digital marketing, New media and Advertising, New 

media and Social responsibility, Ethics and regulations in new media, Social impact of new 

media  

 

Teaching /Learning Methods:  

 

Lectures, Discussions, Interactive contacts 

 



Assessment Strategy: 

 

Continuous Assessment 20 % 

   

Final Assessment 80 % 

 

Individual or group Assignment  20% 

 

Written 

Examination 

(80 %) 

Practical (%) 

 

…………….. 

Other (%) 

 

…………… 

 

 

References/Reading Materials: 

 

 ðkodi" ufkdaÊ mqIam l=udr' ^2014&' uyck iïnkaO;dj" udOH kS;sh yd wdpdr 
O¾u' ueouykqjr" ixialD;sl ikaksfõok m¾fhaIK flaJøh' 

 Razdan Ashnin ,(2008) New Media Techniques and Trends , New Delhi , Vistaar 

Publishing 

 

 Wilson Burbara (2000)Information Technology : The Basic, India, Thomson 

Learning . 

 

 Visnovsky, jan (2018) Social Media and Journalism. 

 

 Allan, Stuart. Thorsen Einar (2009) Citizen Jourrnalism: New york YPeter Lang 

Publishing  

 

 

 

Level 3 

 

Semester 2 

 

 

Course Code: MACO 32033 

Course Name: New media and Communication trends  
  

 

Credit Value: 3 

Core/Optional Optional 

Hourly Breakdown 

 

 

Theory Practical Independent Learning 

45  105 

Course Aim/Intended Learning Outcomes: 

 

After the completion of this course unit the students will be able to : 

 

01. Work competently in a variety of digital media environments. 

 

     02. Conceptualize, implement and evaluate substantial, meaningful, and purposeful    

             projects using digital media techniques.  



 

      03. Self-train in new media and Social media fields.  

 

04 Use written, oral, and visual communication skills to communicate information   

 and ideas in New Media. 

 

Course Content:  

 

 Definitions on New media, Social media and social networks, New media Content, Blogging  

 and citizen journalism, Info graphics, Digital marketing, New media and Advertising, New 

media and Social responsibility, Ethics and regulations in new media, Social impact of new 

media  

 

Teaching /Learning Methods:  

 

Lectures, Discussions, Interactive contacts 

 

Assessment Strategy: 

 

 

Continuous Assessment % 

   

 

Final Assessment 100 % 

 

Individual or group Assignment  20% 

 

Written 

Examination 

(100 %) 

Practical (%) 

 

…………….. 

Other (%) 

 

…………… 

 

 

References/Reading Materials: 

 

 ðkodi" ufkdaÊ mqIam l=udr' ^2014&' uyck iïnkaO;dj" udOH kS;sh yd wdpdr 
O¾u' ueouykqjr" ixialD;sl ikaksfõok m¾fhaIK flaJøh' 

 Razdan Ashnin ,(2008) New Media Techniques and Trends , New Delhi , Vistaar 

Publishing 

 

 Wilson Burbara (2000)Information Technology : The Basic, India, Thomson 

Learning . 

 

 Visnovsky, jan (2018) Social Media and Journalism. 

 

 Allan, Stuart. Thorsen Einar (2009) Citizen Jourrnalism: New york YPeter Lang 

Publishing  

 

 


