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Higher Diploma in Communication and Public Relations 

Department of Mass Communication 

University of Kelaniya 

 

1. Background to the Programme 

The Department of Mass Communication of the Faculty of Social Sciences of the University of 

Kelaniya is the pioneer in Mass Communication studies in Sri Lanka, which commenced in 1973 

with academic contribution of Professor Ediriweera Sarachchandra, Professor M.B Ariyapala, 

Professor Wimal Dissanayala, Professor Sunanda Mahendra, Edwin Ariyadasa, W.D 

Amaradewa, D.B Nihalsinghe. 

The Department has been exploring various dimensions within past thirty years of both academic 

and professional contribution for the national development in Sri Lanka. The Department offers 

BA (General and Special) degree programmes and B.A external (General) degree programme 

and the postgraduate programmes in the levels of Master of Arts (one year course work), Master 

of Social Sciences (Course work with research component two years), Master of Philosophy and 

Doctor of Philosophy.  

Additionally, The Department offers Diploma course in Mass Communication (one year course), 

which is an entry qualification for pursuing external Degree or grasping to a professional 

qualifications.  All those courses are receiving with maximum   professional and academic 

importance. 

 Moreover, Unit of Human Rights and Unit for Media research have been established for 

expanding these domains by the Department of Mass Communication. Media Centre of the 

University is also coordinated by the same Department. Department has fully-fledged audio-

visual studio with laboratory opportunities covering new technological applications for media 

productions. 

Academic staff of the Department includes four Professors, four Senior Lecturers, five 

permanent Lecturers and three Assistant Lecturers. In addition, there are nearly fifteen visiting 

lecturers, who contribute their service in broadening the capacities of the department. It is seen 

an accelerating escalating in the cadre positions in the recent years. 

At present, the Department of Mass Communication is introducing new curricula in considering 

with contemporary national requirements. Diploma in Media and Public Relation studies has 

received a maximum applicability in this venture. 
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2. Justification 

The Higher Diploma course in Communication and Public Relations is designed to provide a 

platform to gain knowledge, skills, and experience in public and media relations and related 

fields. It is understood that there are several social necessities which cater to this field in both 

private and government sectors. Public Relation is a tool of promoting one’s (institutional) 

personality in terms of drawing an interest towards itself. In this sense, media plays a major role. 

On the other hand, it is hard to find a particular University course in Sri Lanka in this field to fill 

this social need. The curriculum of the diploma course   has been developed to provide students 

with knowledge and skills that are required in providing services as public and media relation 

officers and professionals in related fields efficiently and effectively. The course would also 

facilitate trainees to gain insights and investigate into emerging and escalating social and 

professional objectives and issues. 

Public Relation aspects, components and issues have been taken into serious consideration in this 

curriculum within the professional milieu. A substantial advanced course in Public Relation has 

not so far been offered by any other higher education institution either government or private 

sectors. Therefore this course undertakes to fill up the pervasive vacuum. Our mission in this 

venture is to make pertinent arrangements in the capacity of bringing upon the Public Relation 

education in terms of the local and international development goals. On the other hand, this fee 

levying course will also provide an opportunity to obtain additional funds to strengthen the 

existing facilities of the Department of Mass Communication. 

 

 

3. Course output 

 

 This is the first   Higher diploma course, consisting both practical and theoretical insights of 

Public and Media Relations that will be offered within the Sri Lankan University system. 

Participants from both private and government services would be enabled to expand  and reach a 

standard of academic and professional training on the discipline. 

 

4. Objectives 

The Objectives of this Higher diploma programme are; 

 to provide an opportunity to strengthen the career development  of the personnel 

attached to Private and Government institutions and highly motivated students who 

pass the G.C.E.( A/L) examination but do not qualify to pursue University education. 

  to strengthen the theoretical  knowledge of Communication and Public Relations  

process to whom employed  at  both private and government industries. 
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 to   provide  scientific perspective of communication skills in terms of public relation 

discipline  to uplift the effectivity of using communication and media  to contribute to 

national development. 

  

5. Learning Outcomes of the Higher Diploma programme. 
 

Upon successful completion of the Higher Diploma programme, students will be able to  

 

 Explain basic principles of Public Relation and media  in its interrelationship with  

other disciplines 

 Apply basic concepts of Public Relation for solving communication and management 

problems related to the industries. 

 Use appropriate methods to identify   organizational problems in the institutions 

 Eradicate existing communication barriers and constraints in the industries 

 Design and carry out  Public Relation  systems and analyze results 

 

 

6. Target groups 

 

 This course is designed for school leavers, Public Relation officers, Public Relation consultants, 

who wish to upgrade their career development in Public Relation and media related employment. 

 

7. Course duration; 12 months 

 

8. Medium; Sinhala 

 

 

9. Eligibility Criteria 

 

The applicants should pass; 

 

(a). Degree Certificate (General/Special) 

 

 or 

 

(b). Diploma in Public and Media Relations/Diploma in Mass Communication/Diploma in 

Marketing Management of the University of Kelaniya  

 

 

or 
 

(c). A recognized Diploma from the University Grants Commission 

 

or  
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(d). Equivalent qualification approved by the Senate of the University of Kelaniya, Sri Lanka. 

 

 

 

10. Admission to Higher Diploma in Communication and Public Relations 

 

a. Intake 

 

The number of students admitted to the diploma programme will be determined annually 

 by the department  

 

b. Selection procedure 

 

 Suitable applicants will be selected by an interview 

 

c. Attendance 

 

80% attendance is compulsory for all course units  

 

 

 

11. Evaluation Criteria; 

 

All courses will be evaluated according to the criteria given in the syllabus and a grade will be 

assigned for each course unit. 

 

Evaluation of students’ performance will be done through; 

 

 Assignments 

 Projects 

 Placements/Internships 

 Assessment of skills through practice workshops 

 Viva 

 Written Examination 

 80%  of participation to lectures 

 

Students are evaluated through continuous assessments and end semester examinations in 

respects of each course unit within the framework of rules and regulations approved by the 

university. 
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11. (1 )  Grading System; 

Marks obtained in respect of a course unit will be graded as follows; 

 

 
Range of Marks Grade Grade Point Value 

85-100 A+  4.0 

70-84 A              4.0 

65-69 A–  3.7 

60-64 B+  3.3 

55-59 B  3.0 

50-54 B–  2.7 

45-49 C+  2.3 

40-44 C  2.0 

35-39 C-  1.7 

                 30-34 D+  1.3 

                 25-29 D    1.0 

                 00-24 E  0.0 

 

 

In order to be eligible for the award of Higher Diploma in Public Relations students are required 

to complete all course units successfully. Those who fail to produce valid reasons for not 

completing a particular course unit will be given grade of ‘E’. 

 

Grade Point Average 

 

The overall performance of the students is assessed by calculating the grade point average. Grade 

point Average (GPA) is the credit- weighted arithmetic mean of the grade point values, i.e., the 

GPA is determined by dividing the total credit weighted grade point value by the total Number of 

credits. GPA shall be computed to the two decimal places. 

 

13.1    Eligibility for the award of the Higher Diploma in Public Relations  
 

13.1.1    To be eligible for the award of the Higher Diploma in Public Relations, a student must: 

 

1.  Obtains grade C or higher in each of the course units, 

2.  Obtains a minimum cumulative GPA of 2.00 from all course units, and  

3.  Complete the relevant requirements within three consecutive examinations  

 

 

13.2.1    Merit Pass  

A student registered for the Higher Diploma in Communication and Public Relations will be 

awarded the Higher Diploma in Communication and Public Relations with merit if he/she 

satisfies all the following conditions. 

1. Obtain grade B or higher  in each of the course units, 

2. Obtain grade A or higher  for the Public Relations Campaigning HDCPR  23065, 

3. Obtain a minimum cumulative GPA of 3.30 from all course units, 
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4. A GPA of 4.00 along with "A" passes for all course units should be obtained in order to 

receive a Distinction.  

5. Fulfills the relevant requirements at first attempt of the examination. 

 

14. Re-sit examination 

 

A student who obtained a grade below C in a particular course unit may re-sit the examination in 

respect of that course unit for the purpose of improving the grade; however, the best grade 

obtainable in this instance is ‘C’. 

 

 

15. Course Contents; 

 

Proposed higher diploma course constitutes of six course units with 30 credit values as  

illustrated below. 

 

 

Code Course Units Status Credits 

Hours 

Lecture 

Hours 

Practical 

Hours 

Independence 

Practical 

Hours 

HDCPR 

23015 

Principals of 

Communication 

and Public 

Relations 

Core 5 75 90 128 

HDCPR 

23025 

Public Relations 

and Media 

Management 

Core 5 75 90 128 

HDCPR 

23035 

Advertising, 

Marketing and 

Communication 

Core 5 75 90 128 

HDCPR 

23045 

Corporate 

Communication 
Core 5 75 90 128 

HDCPR 

23055 

Media 

Entrepreneurship 
Core 5 75 90 128 

HDCPR 

23065 

Communication 

and Public 

Relation 

Campaigns 

Core 5 75 90 128 

 Total Credits  30 192 540 768 
 

Total 
1500 
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Curriculum 

 

 

Type     :  Core 

Course Code          :  HDCPR 23015 

Title           :  Principals of Communication and Public Relations 

 

Learning Outcomes : After the completion of this course unit the students will      

be able to demonstrate knowledge in, 

 Using Core concepts of communication, Levels of 

communication and Public Relations 

 Clarifying the basic definitions and analysis of media 

and communication in terms of  Communication and 

Public Relation 

 Discussing various aspects and unique characteristics in 

the field of Communication and  Public Relation  

 Contextualizing the applicability of general Public 

Relation concepts in the  context of  a media and 

communication professions. 

 

Course Contents : 

Introduction to Communication, and Public Relations  

Professionalism, Communication and Public Relation  

Use of Media in Public Relation  

Use of Communication and media models in PR  

Types of Communication and Public Relations  

Public Relation Techniques.  

Media Literacy  

Cultural aspects of  Mass Communication and PR  

Public opinion and Media Advocacy.  

Law and Ethics for Communication and Public  Relations  

 

Methodology     :  Lectures, Discussions, Interactive contacts 

Scheme of Evaluation  :  Assignments, presentations and examination. 

 

Recommended Readings  : 

 Theaker, A.(2006). The Public Relation Hand Book, U.K, Routledge (Second edition). 

 Dilenschneider,R.L.(1990).Power and Influence; Mastering the Art of Persuasion, New 

York: Prentice Hall Press. 

 Bernays, E. L.(1986).The Later Years: Public Relations Insights, New York: H & M 

Publishers. 

 rdcmCI" pJøisß' ^2003& ckikaksfõok uQ,O¾u" *diaÜ m%skaáka" fld<U 

 we;=.," wdßhr;ak ^1998&' ikaksfõok isoaOdka;' tia f.dvf.a iy ifydaorfhda" fld<U 
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 ufyaJø" iqkkkao ^1999&' ikaksfõokfha iajNdjh yd wruqKq" tia f.dvf.a iy ifydaorfhda" 
fld<U 

 ufyaJø" iqkkao ^1991&' ikaksfõok .fõIK' tia f.dvf.a iy ifydaorfhda" fld<U 

 rdcmCI" iuka ^2018&' fn!oaO ikaksfõok kHdh iy wdlD;s" tia' f.dvf.a iy ifydaorfhda 
 osidkdhl" úu,a ^1977& udkj ikaksfõokh" iSudiys; f,ala yjqia" fld<U 02 

 mshodi" frdayK ,CIuka ^1998& ikaksfõok úu¾Yk" udOH yd ixj¾Okh ms<sn`o flaJøh" 
uykqjr 

 ;s,lr;ak" udmd' ^1998&' uyck iïnkaO;d( m%Njh" jHdma;sh yd úldYkh' fld<U"  r;ak 
fmd;a m%ldYk' 

 ufyaJø" iqkkao' ^2010&' ikaksfõokh yd iudch' fld<U" f.dvf.a iy ifydaorfhda'  
 ymqwdrÉÑ" wcka;d' ^2005&' uyck ikaksfõokh yd uyck iïnkaO;d' bUq,af.dv' 

fikr;a m%ldYk'  
 lreKdkdhl" kkaok' ^1996& uyck iïnkaO;d' kqf.af.dv" udOH m%ldYlfhda' 
 ðkodi" ufkdaÊ mqIam l=udr' ^2014&' uyck iïnkaO;dj" udOH kS;sh yd wdpdr O¾u' 

ueouykqjr" ixialD;sl ikaksfõok m¾fhaIK flaJøh' 
 ðkodi" ufkdaÊ mqIam l=udr' ^2014&' ikaksfõok wOHhkh' ueouykqjr" ixialD;sl 

ikaksfõok m¾fhaIK flaJøh' 
 rdcmCI" pJøisß ^1998&' l=vd lKavdhï ikaksfõokh" m%oSm m%ldYlfhda" fld<U 
 we;=.," wdßhr;ak ^2016&' ikaksfõokh kHdh yd wdlD;s" *diaÜ mí,sIska ^m%hsjÜ& ,sñgâ" 

fld<U 10 
 rdcmCI" pJøisß" áhqv¾ ùrisxy ^2002&' ckudOHfõoh 
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Type     : Core 

Course Code    : HDCPR 23025 

Course Title    : Public Relations and Media Management 

 

Learning Outcomes : After the completion of this course unit the students will 

be able to demonstrate knowledge in, 

      

 Using key concepts and theories of Media & 

Communication management  

 Clarifying the necessity of the management in both 

Media and Communication planning  

 Applying various management strategies used in the 

PR Programmes 

 Contextualizing the applicability of media & 

Communication management concepts with the PR 

 

Course Contents   : 

Introduction to Media Management  

Global Media Management   

Media Marketing Management  

Media and Internet Management in the Digital Age   

Newspaper, Book, and Magazine Management  

TV and Radio and film Management    

Music, Video and Computer Game Management    

Production management   

Introduction to Media Industry & Management   

Media Project development   

 

Methodology        :  Lectures, Discussions, Interactive contacts, 

Scheme of Evaluation  :  Assignments, presentations and examination. 

Recommended Readings  : 

 

 Sylvie, G. (2004) Media Management: A casebook Approach (Lea’s 

Communication).New York, Sage. 

 Vizjak, A. and Ringlastetter, M. J. (2005) Media Management.Newdelhi.Routledge. 

 Warner,C.(1997) Media Management Review,USA, Lawrence Erlbaum Associates 

 Kelley, L.D. and Jugenheimer, D.W.(1998)Advertising Media Planning: A Brand 

Management Approach 

 Albarran, A. B: Chan-Olmsted, S. M.  And Wirth, M. O. (2005) Handbook of Media 

Management and Economics (LEA's Media Management and Economics 

Series).London. Sage.  

 Pringle, P. Starr, M.F and McCavitt, W. (2004) Electronic Media Management. London. 

Sage. 

 ufyaJø" iqkkao ^1997&' ckudOHfha ke`.Su" tia f.dvf.a iy ifydaorfhda" fld<U 

http://www.amazon.com/Advertising-Media-Planning-Management-Approach/dp/0765620332/ref=sr_1_10?ie=UTF8&s=books&qid=1205385282&sr=1-10
http://www.amazon.com/Advertising-Media-Planning-Management-Approach/dp/0765620332/ref=sr_1_10?ie=UTF8&s=books&qid=1205385282&sr=1-10
http://www.amazon.com/Handbook-Media-Management-Economics-LEAs/dp/080585004X/ref=sr_1_7?ie=UTF8&s=books&qid=1205385282&sr=1-7
http://www.amazon.com/Handbook-Media-Management-Economics-LEAs/dp/080585004X/ref=sr_1_7?ie=UTF8&s=books&qid=1205385282&sr=1-7
http://www.amazon.com/Handbook-Media-Management-Economics-LEAs/dp/080585004X/ref=sr_1_7?ie=UTF8&s=books&qid=1205385282&sr=1-7
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 mshodi" frdayK ,CIuka ^1993&' m%jD;a;s l,d u;jdo yd úu¾YK" pdur uqøK Ys,amsfhda" 
urodk 

 we;=.," wdßr;ak ^1993&' rEmjdysksh iy ikaksfõokh" r;ak fmd;a m%ldYlfhda" urodk 

 we;=.," wdßhr;ak ^2016&' uyck u;h yd udOH ixialD;sh" *diaÜ mí,sIska ^m%hsjÜ& 
,sñgâ" fld<U 10 

 ðkodi" ufkdaÊ mqIam l=udr' ^2014&' uyck iïnkaO;dj" udOH kS;sh yd wdpdr O¾u' 
ueouykqjr" ixialD;sl ikaksfõok m¾fhaIK flaJøh' 

 fifkúr;ak" ksõgka ^2001& ckikaksfõokfha m%jD;a;s l,dj 

 lreKdkdhl" kkaok ^2000& úoHq;a ikaksfõokh 

 udOH iólaId »"»» ^1996&' Y%S ,xld mqj;am;a uKav,h" fld<U 

 we;=.," wdßhr;ak ^2016&' ikaksfõok ixl,am yd udOH idCIr;dj" *diaÜ mí,sIska 
^m%hsjÜ& ,sñgâ" fld<U 10 
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Type       : Core 

Course Code       : HDCPR 23035 

Course Title       : Advertising, Marketing and Communication  

 

Learning Outcomes : After the completion of this course unit the students will 

be able to demonstrate knowledge in, 

 

 Using Core concepts of and levels of advertising 

and marketing in the process of Public Relation 

 Clarifying the basic definitions, Concepts and 

Theories in Advertising and Marketing 

 Applying Various Public Relation strategies used in 

the Advertising and Marketing Campaigns and 

Programmes 

 Contextualizing the applicability of general Public 

Relation concepts with the context Advertising and 

Marketing. 

 

Course Contents  : 

Advertising Theories Concepts and Models. 

Role of Creativity, Concepts and Advertising.  

Brand Communication and strategies.  

Role and Structure of Advertising agency. 

Print media and Advertising. 

Electronic media and Advertising.  

Outdoor media and Advertising.  

Integrated Marketing Communication.  

Social media, Mobile Marketing and Advertising.  

Media and Marketing research.  

 

Methodology     : Lectures, Discussions, Interactive contacts, 

Scheme of Evaluation  : Assignments, presentations and examination. 

Recommended Readings : 

 

 Scott, D. M.(2007)The New Rules of Marketing and PR. London. Sage. 

 Kotler, P.(2004). Advertising Vs.PR: Kotler on Kotler. NewYork. Routledge. 

 Ries, Al and Ries, Laura.(2004) The fall of Advertising and the Rise of PR. NewYork. 

Sage. 

 ksYaYxl" pkaosud ^2004&" oekaùïlrKh" tia f.dvf.a" fld<U 
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 wdßhr;ak" we;=., ^1998&' ixcdkkh iy ikaksfõokh" tï'cskfiak iy iud.u" 
fld<U 

 ðkodi" ufkdaÊ mqIam l=udr' ^2014&' uyck iïnkaO;dj" udOH kS;sh yd wdpdr O¾u' 
ueouykqjr" ixialD;sl ikaksfõok m¾fhaIK flaJøh' 

 w;a;kdhl" Nd.Hd ^2003& m%pdrKh 
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Type       : Core 

Course Code      : HDCPR 23045 

Course Title        : Corporate Communication  

 

 

Learning Outcomes : After the completion of this course unit the students will 

be able to demonstrate knowledge in, 

 

 using key Concepts and Theories of Corporate 

  Communication.       

    clarifying  the  necessity  of  the  Management  in  both 

  Corporate Communication and Planning.   

    applying various Management Strategies used in the 

  PR Programs.       

    designing the Applicability of  Corporate Communication 

  and Management Concepts with the PR    

 

Course Contents :   

Principles of Corporate Communication         
Corporate Communication and Public Relations    

Corporate Plan, Application and  Intuitions        

Corporate Communication and PR Strategies     

Organizational Culture    

Corporate Social Responsibility (CSR)                       

Practical aspects of Corporate Communication   

Corporate Communication and Case studies    

New Trends of Corporate Communication         

Perspectives on Corporate Communication  

 

Methodology     : Lectures, Discussions, Interactive contacts, 

Scheme of Evaluation  : Assignments, presentations and examination. 

 

Recommended Readings  : 

 Kelley, L.D. and Jugenheimer, D.W. (1998).  

Advertising Media Planning: A Brand Management Approach. 

 Albarran, A. B: Chan-Olmsted, S. M. and Wirth, M. O. (2005). Handbook of Media 

Management and Economics (LEA's Media Management and Economics Series).London. 

Sage. 

 Joseph C. (2011). Corporate Communication: A Guide to Theory and Practice. London, 

Sage. 

 Goodman, M.B; Peter B.H. (2010). Corporate 

Communication: Strategic Adaptation for Global Practice. N.Y, Peterlang. 

 ðkodi" ufkdaÊ mqIam l=udr' ^2014&' uyck iïnkaO;dj" udOH kS;sh yd wdpdr O¾u' 
ueouykqjr" ixialD;sl ikaksfõok m¾fhaIK flaJøh' 
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Type       : Core 

Course Code     : HDCPR 23055 

Course Title       : Media Entrepreneurship 

 

Learning Outcomes  : After the completion of this course unit the students will 

be able to demonstrate knowledge in, 

 clarifying the necessity of the management in both 

media and communication planning  

 using  key concepts  and theories Communication 

entrepreneurship 

 applying various management strategies Programs  

 designing  the  applicability  of  media  &  

communication management concepts with the PR 

 

Course Contents  :  

Introduction to  Entrepreneurship          

Media Entrepreneurship   

Social Philosophy and Entrepreneurship   

Public Relation and Entrepreneurship    
Study of  Local  Entrepreneurs     
Study of Foreign  Entrepreneurs   
Leadership and  Entrepreneurship   
Development and Entrepreneurship  

New Media and Entrepreneurship   

Social Responsibility and Entrepreneurship            

Methodology     : Lectures, Discussions, Interactive contacts, 

Scheme of Evaluation  : Assignments, presentations and examination. 

 

Recommended Readings  : 

 

 Sylvie,  G.  (2004)  Media  Management:  A  casebook Approach (Lea’s 

Communication). New York: Sage. 

 Vizjak,  A.  and  Ringlastetter,  M.  J.  (2005)  Media Management. New Delhi, Rutledge. 

 Kelley,   L.D.   and   Jugenheimer,   D.W.   (1998). Advertising  Media  Planning:  A  

Brand  Management Approach. 

 Pringle,  P.  Starr,  M.F  and  McCavitt,  W.  (2004). Electronic Media Management. 

London; Sage. 

 ðkodi" ufkdaÊ mqIam l=udr' ^2014&' uyck iïnkaO;dj" udOH kS;sh yd wdpdr O¾u' 
 ueouykqjr" ixialD;sl ikaksfõok m¾fhaIK flaJøh' 

 

 

 

 

 

http://www.amazon.com/Advertising-Media-Planning-Management-Approach/dp/0765620332/ref=sr_1_10?ie=UTF8&s=books&qid=1205385282&sr=1-10
http://www.amazon.com/Advertising-Media-Planning-Management-Approach/dp/0765620332/ref=sr_1_10?ie=UTF8&s=books&qid=1205385282&sr=1-10
http://www.amazon.com/Advertising-Media-Planning-Management-Approach/dp/0765620332/ref=sr_1_10?ie=UTF8&s=books&qid=1205385282&sr=1-10
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Type     : Core 

Course Code    : HDCPR 23065 

Course Title    : Communication and Public Relation Campaigns  

 

 

Learning Outcomes    : After the completion of this course unit the students will  

     be able to demonstrate knowledge in,  

      

 Applying theoretical aspects of Media and Public 

relations in the context of relevant professional sectors. 

 Researching pertinent aspects of Media and public 

Relations with reference to special fields of practice 

 Practicing the Media and Public relation in the 

professional settings. 

 

Project Contents  :  

 

Introduction to Communication and PR Campaigns   

Formative Research     

Campaign Proposal      

Campaign Plan             

Campaign implementation Report      

Campaign evaluation Report      

HRM  and Challenges in Campaign    

Business Plan and strategic Management     

Campaign Presentation          

Using media for Campaign    

 

For this course unit, it is essential to complete an original study 

based on professional project of Public relation campaigning.  

 

 The Project report includes minimum 8000 to 10000 maximum 

words. It should be properly conducted through a scientific method 

of research with relevant supervision from senior academic, who is 

recommended by the Department of Mass Communication. It is 

very important to design and practice the proposed public relation 

campaigning at a suitable work set-up. 

  

 In addition, practical sessions  on Team Working, Human 

Resource Management, Business Plan and Strategic Management, 

Social Media Public Relations, Case Studies. 

 

 

Methodology    : Lectures, Discussions, Interactive contacts 
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Scheme of Evaluation : Practical Performance, Presentations, Project Report and      

      examination. 

 

 

Recommended Readings  :  

 Wimmer, R.D & Dominick,J.R.(2005).Mass Media Research; An introduction. Australia, 

 Thomson & Wadsworth. 

 Jensen, K. B.(2006). A Handbook of Media and Communication research; Qualitative 

 and Quantitative Methodologies. London and New York, Rutledge. 

 Glander , T.( 2000 ).Origins of Mass Communications Research During the American 

 Cold war; Educational Effects and Contemporary Implications. Mahwah, New Jersey, 

 Lawrence Erlbaum. 

 Riffe , D.; Lacy, S.; Fico, F.G.(2005 ).Analyzing media Messages ;using Quantitative 

 Content analysis in research. Mahwah, New Jersey, Lawrence Erlbaum. 

 ðkodi" ufkdaÊ mqIam l=udr' ^2014&' uyck iïnkaO;dj" udOH kS;sh yd wdpdr O¾u' 
ueouykqjr" ixialD;sl ikaksfõok m¾fhaIK flaJøh' 

 we;=.," wdßhr;ak ^1990& ióm rEm 

 f,dl=,shk" wreK ^2001&' BYajr úxi;sh" mqia;ld, fiajd uKav,h" fld<U 

 rdcmCI" iuka¦ kkaoisß" wud,s W;am,d ^2017&' br., jefgk hduh ^.=jkaúÿ,s msgm;a 
 rpkd&' iriú m%ldYlfhda" kqf.af.dv 

 m;srKf.a" o¾Yk udmd' ^2013&' NdIdj" ks¾udKlrKh yd ikaksfõokh" ß*af,laÜ úIka 
óähd welvñh" o`M.u  

 kkaoisß" wud,s W;am,d ^2017&' ,dxflah ixialD;sfha uyck iïnkaO;d yd l<ukdlrK 
l%fudamdhka' tia' f.dvf.a iy ifydaorfhda" fld<U 

  

 m%sho¾YkS" iuka;sld ^2008&' iskud idCIr;dj' l,amk m%ldYlfhda" lsßn;af.dv 

 ðkodi" ufkdaÊ mqIam l=udr' ^2014&' ks¾udKd;aul ikaksfõokh yd úpdr wOHhkh' 
ueouykqjr" ixialD;sl ikaksfõok m¾fhaIK flaJøh' 
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List of Resource persons 
 

a. Internal Resource Persons 

 

1. Professor Emeritus Sunanda Mahendra 

2. Professor Emeritus Chandrasiri Rajapaksha 

3. Professor Rohana Luxman Piyadasa 

4. Senior Professor Ariyarathna Athugala 

5. Professor Mapa Thilakarathna 

6. Professor Lal Thilakarathna 

7. Dr. Ajith Medis 

8. Senior Lecturer Aruna Lokuliyana 

9. Senior Lecturer Wijayananda Rupasinghe 

10. Senior Lecturer Chandima Nishshanka 

11. Senior Lecturer D.M. Ravi Dissanayaka 

12. Senior Lecturer Manoj Pushpa Kumara Jinadasa 

13. Senior Lecturer Saman Rajapaksha 

14. Senior Lecturer Samanthika Priyadarshani 

15. Senior Lecturer Dammika Bandara 

16. Senior Lecturer Darshana Somarathna 

17. Senior Lecturer Dinithi Jayasekara 

18. Lecturer Mangala Keerthi de Pasqual 

19. Lecturer Amali Uthpala Nandasiri 

20. Lecturer Dinesha Liyange 

 

 

 

b. External Resource Persons 

 

1. Professor Dammika Ganganath Dissanayaka 

2. Professor Ajantha Hapuarachchi 

3. Dr Dinesh Samarasinghe 

4. One Public Relation Manager from one of the three state Banks 

5. One Public Relation Manager from Telecommunication companies 

6. Public Relation Officer from Sri Lankan Air lines. 

7. Public Relation Officer from Sri Lanka Police Department. 

8. Public and Media Relation officers from Three Forces 

9. Executive Officers from Sri Lankan Public Relation Firms. 

 

 

NOTE *** According to the syllabus the subjects will be taught by the academic staff of the 

department of Mass Communication and some of the academics from other  departments related 

to the discipline. Visiting lecturers will be recruited on the recommendation of the Board of 

studies. 

Proposed Syllabus for  Higher  Diploma in Communication & Public Relations  

Department of Mass Communication 
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Signature:…………………….. 

Head of the Department 

Date:…………….. 

 

 

 

Signature:…………………. 

Dean of the Faculty 

Date:………………. 

 

 

Recommended by the Faculty Board on :  

 

Recommended by the Curriculum Learning and Teaching Evaluation Committee:  

 

Recommended by the Senate on :  

 

Approved by the senate on:………………… 

 

 

 

Signature:………….. 

Assistant Registrar  

Faculty of Social Sciences 

Date:………….. 

 


