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le,‚h úYajúoHd,h - iudÔh úoHd mSGh 

Ydia;%fõ§ ^idudkH& Wmdê fojk jir 

2016$2017 wOHhk j¾Ih - fojk w¾O jd¾Isl mÍlaIKh 

^2019 ckjdß& 

l%Svd iy úY%dka;s l<ukdlrKh 

SRMG 22225: l%Svd úY%dka;sh ;=< WmdhYS,s wf,úlrKh 

m%Yak y;rlg ^04& muKla ms<s;=re imhkak' 

m%Yak ixLHdj : 07 hs'                                         ld,h : meh 03hs' 

 
 

 01' l%Svd yd úY%dka;s fj<|fmd, ;=<oS wf,úlrKfha we;s iqúfYaIs wod,;ajh  meyeos,s lrkak'  

             ^,l=Kq 25& 

 

 02' wf,úlrK m¾fhaIK" o;a; f.dkq uQ,sl (Data Base Marketing) wf,úlrKfha § 

odhljkafka flfia o hkak meyeÈ,s lrkak'      

           ^,l=Kq 25& 

 

03' l%Svd yd úY%dka;s lghq;a;la m%j¾Okh lsÍu i|yd m%j¾Ok ñY%h (Promotion Mix) iM,odhSj 

fhdod.; yels wdldrh meyeos,s lrkak'      ^,l=Kq 25& 

 

04' —fj<|fmd, ldKav .; fkdfldg  (Market Segmentation) wf,úlrK Wml%u ieliSfï 

§ we;súh yels wNsfhda. fudkjdo hkak meyeÈ,s lrkak.'   ^,l=Kq 25& 

 

05' ld¾hlaIu wf,úlrK wkq.; lsÍulg ^Market Orientation& ÈhqKq fj<`ofmd,la mej;sh 

hq;=h— by; m%ldYh yd Tn tl`.jkafkao@ fya;= olajkak'     

           ^,l=Kq 25& 
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06' —j¾;udkh jkúg iEu jHdmdßl wdh;khlgu ;r`.ldß;ajhg uqyqKoSug isÿj we;'˜ 

fuu ;r`.ldß;ajh i|yd n,mEï lrk uQ,sl ;r`.ldß n,mEï ms<sn|j uhsl,a fmdag¾f.a 

(Michael Porter - 1983) woyia olajkak'      ^,l=Kq 25& 

 

 

07' flá igyka ,shkak' 

I. ksuehqu (Product)  

II. ñ, (Price)   ^wf,úlrK ñY%hg ^Marketing Mix&wod<j& 

III. wf,úlrK m¾fhaIK (Marketing Research) 

IV. wf,úlrK f;dr;=re moaO;sh (Marketing Information System)  ^,l=Kq 25& 


