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le,‚h úYajúoHd,h - iudÔh úoHd mSGh 

Ydia;%fõ§ ^úfYaI& Wmdê m%:u jir 

2016$2017 wOHhk j¾Ih - fojk w¾O jd¾Isl mÍlaIKh 

^2019 ckjdß& 

l%Svd iy úY%dka;s l<ukdlrKh 

SRMG 22494: l%Svd úY%dka;sh ;=< wf,ú l<ukdlrKh 

m%Yak y;rlg ^04& muKla ms<s;=re imhkak' 

m%Yak ixLHdj : 07 hs'                                           ld,h : meh 03 hs' 

 

1. —l%Svd yd úY%dka;s l<ukdlrK úIh lafIa;%fhaoS wf,úlrKh m%dfhda.sl yd Y%dia;%Sh 

iqúfYaIs njla Wiq,hs̃  fuu m%ldYh idlÉPd lrkak' 

 

2. hï rgl l%Svd NdKav$fiajd wf,úlrK m%j¾Okfhys,d wf,úlrK ñY%h (Marketing 

Mix)  bjy,a lr .; yels wdldrh ms<sn|j ksoiqka iys;j meyeos,s lrkak' 

 

3. l%Svd NdKav yd fiajd ksIamdolfhl=g fj<|fmd, j¾.SlrKh (Market Segmentation)  

jeo.;ajk wdldrh;a" tysoS wkq.ukh l< hq;= uQ,sl mshjr fudkjdo hkak;a ksoiqka 

iys;j meyeos,s lrkak' 

 

 

4. l%Svd NdKavd yd fiajd wf,úlrKfhaoS y÷kd.efkk NdKav yd fiajd" fj<|fmdf,ys 

olakg ,efnk fiiq NdKav yd fiajdjkaf.ka fjkia jkafka flfiaoehs ksoiqka iys;j 

meyeos,s lrkak' 

 

5. —l%Svd NdKav yd fiajd ksIamdok m%j¾Okh ^Promotion& hkq icSj yd pl%Sh ^Cyclical& 

wf,úlrK jHdmD;shls'˜ l%Svd NdKav yd fiajd wf,úlrKfha úfYaI;d weiqfrka 

idlÉPd lrkak' 
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6. —l%Svdfõ WmdhYS,s wf,úlrKfha ^Stratergic Sport Marketing& Wkak;sh i|yd" 

wkq.%dyl;aj ^Sponsorship& ixl,amh jeo.;a fõ'˜ l%Svd jevigyka i|yd hï wdh;khl 

wkq.%dyl;ajh ,nd .ekSfïoS ie,ls,su;a úh hq;= lreKq fudkjdoehs myokak' 

 

7. —fj<|m, m¾fhaIK ^Market Research& yd tys m%;sM," Wml%ñl wf,úlrKfha 

^Stratergic Sport Marketing& ld¾hlaIu;dj ;SrKh lrhs'˜ fuu m%ldYh ms<sn|j Tfí 

woyia olajkak' 


